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The Year When Meetings
Truly Matter

In-person meetings have regained their power.
In a world that changes fast, conferences, events, and kickoffs are no longer just
pleasant breaks, they're essential for culture, innovation, and business growth.

2026 will be the year when companies truly invest in human connection.
And that’'s where you want to be seen.

THE MEETING YEAR YOU DON'T WANT TO MISS
Tid for konferens (Time for Conference).
The right context, the right audience.

Tid f6r konferens (Time for Conference) is Sweden’s
largest independent magazine about meetings and
events.

With 25 years of experience, we are an establis-
hed voice in the industry and a trusted platform for
anyone looking to showcase their venue, destina-
tion, or service to the right audience.

Our longtime writer Ingela Engblom ensures
the highest editorial quality, and thanks to our
engaging design, the magazine has become the na-
tural media choice for meeting venues, conference
centers, travel, and event organizers.

REACH THROUGH DAGENS INDUSTRI
The magazine is distributed twice a year, spring and
autumn as an insert to Dagens Industri, the Nordic
region’s leading business newspaper.

You'll reach 279,000 business oriented readers,
many of whom are decision makers and buyers with
the authority to book the next conference, kickoff,
or training session.

EXTENDED DIGITAL REACH

The magazine is also published digitally and
reaches a wide audience through newsletters, social
media, and targeted professional networks.

This means your message lives on well beyond
print, reaching both new and returning customers.

JOIN US IN SHAPING THE FUTURE OF MEETINGS
Trends, inspiration and business insights

The 2026 editions will focus on the future of
meetings, with trend analyses, interviews with
inspiring people, and real examples of how the right
environment can elevate both people and results.
We'll showcase your brand in a context that high-
lights your contribution to the industry’s growth
and transformation.

INVESTING IN PEOPLE PAYS OFF - MANY TIMES OVER
Spending on teambuilding, training, and conferen-
ces is more than a cost, it’s an investment. Enga-
ged employees strengthen company culture and
profitability.

Businesses that prioritize their teams build long-
term relationships and achieve measurable results.

MAXIMUM VISIBILITY, MINIMAL EFFORT

With Tid f6r konferens (Time for Conference), you
get a professional platform, strong exposure, and
targeted reach in both print and digital channels.
You'll be seen where decisions are made — and where
new collaborations begin.

WELCOME TO PARTICIPATE

Showcase your venue, concept, or service in the
2026 edition of Tid for konferens (Time for Confe-
rence). We’ll help you stand out with a presentation
that inspires, convinces, and drives bookings. Let’s
make 2026 a memorable and profitable year for
meetings - together. ¢

Regards
Elisabeth Biilo!
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Extended Distribution — Spring 2026
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THE SPRING EDITION OF TID FOR KONFERENS (Time for Conference) will, as usual, be distributed whit
Dagens Industri and handed out on-site at the Meetings & Events Fair in Kista, February 18-19, one of
the industry’s most important gatherings of the year. This gives you additional exposure directly to
decision-makers and buyers right in the middle of their meeting and event planning.

For more information about the fair, visit motenevent.se.
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PARTNER
PROMOTION

HERE YOU HAVE A FANTASTIC EXPOSURE!

Hurkomme den s eknenatt vk
motemiringea?

Together with our writers, you create an inspiring ex-
clusive report on your destination, cruise, facility, event,
service, etc. Inspirational texts and facts mixed with
pictures make the content a very positive experience.

Steningevik & Nova Park , Tid fér konferens # 2-2025

Information & booking

PUBLICATIONS 2026:

Nr 1: February 12
Nr 2: September 24

PARTNER PROMOTION MATERIAL:
Deadline 10 days before material deadline.

BOOKING AND INFORMATION:
ELISABETH BULOW.

CELL: +46 735-289 144
E-MAIL: elisabeth.bulow@newsfactory.se

Deadline material: December 22
Deadline material: August 24

Your promotion article also gets its own title and page
reference in the table of contents. ¢

GRAPHIC ADS

Spread 130.800 SEK 420 x 297 mm + utfall

Full page 79.000 SEK 210 x 297 mm + uifall

Half page 47.400 SEK 185 x 132 mm / 90 x 270 mm

Quarter page 28.440 SEK

PARTNER PROMOTION
Spread 149.800 SEK
Full page 92.800 SEK

185 x 60 mm / 90 x 132 mm
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https://issuu.com/newsfactory/docs/tfk240411_low?fr=sZjY4MTcyMjI4MjA
https://issuu.com/newsfactory/docs/tid_f_r_konferens_250416?fr=xKAE9__DKpA
https://isu.pub/MyRuizQ

